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INTRODUCTION

The term "digital transformation™ is used to describe the process by which the tourism
industry is embracing technology in order to update and enhance the whole travel experience
for customers and companies alike. The use of various digital platforms and technologies to
simplify processes, increase accessibility, and personalize user experiences is at the heart of
this revolutionb(Novitska, 2022). Dharma et al., (2024) and Tandafatu et al., (2024) state
passengers may now easily plan, research, and book their trips from the comfort of their own
homes thanks to online booking platforms. Many options for lodging, transportation, and things
to do are available on internet platforms such as Booking.com, tiket.com, Traveloka. Using
these sites, vacationers may tailor their itineraries to their own interests and budgets. With
features like real-time flight updates, navigational aids, language translators, and attraction
recommendations, mobile applications have quickly become an indispensable tool for
travelers. Travel apps like Google Maps and Waze let people find hidden gems and make
educated decisions (George, 2024; Kachniewska & Alejziak, 2024). Thirdly, AR and VR are
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breaking new ground in the travel industry by improving the way customers research and plan
their trips. Immersive experiences allow visitors to virtually explore different locations,
observe famous landmarks, and check out potential hotels before they book. By providing
virtual tours and interactive guides, the technology enhances the on-site experience even more.
Smart luggage, wearable gadgets, and linked hotel rooms are all examples of the Internet of
Things (1oT) that are making travel easier and more personalized for customers. Automated
check-in, individualized room customization, and personalized recommendations based on
prior actions and preferences are all made possible with the use of smart devices, which also
make communication between service providers and visitors easier(Balasubramanian et al.,
2022; Choi et al., 2022; stin et al., 2022).

The travel industry is utilizing blockchain technology to increase efficiency, security,
and transparency. Using a blockchain-based platform, travelers may safely store and manage
their digital identities, passports, and travel documents, reducing the risk of identity theft and
fraudulent activity(Fragniere et al., 2022; Garbani-Nerini et al., 2022; Wahyuningsih et al.,
2022). Booking accommodations, purchasing plane tickets, and processing payments are just
a few examples of the many activities that can benefit from the speed and security afforded by
blockchain technology. By improving accessibility, personalization, and immersion, the digital
revolution in the tourist sector is fundamentally altering how people experience travel. The
travel industry is dynamic and ever-evolving, but firms may stay competitive by embracing
technology to meet the needs and preferences of modern travelers (Linh, 2022). It is clear that
Indonesia is one of several countries experiencing a digital shift in the tourism industry. There
has been an uptick in the use of technology in the tourism industry around the world to boost
efficiency, accessibility, and customer happiness.

Sites popular with tourists are quickly embracing new technologies, such as online
booking systems, mobile apps, and augmented and virtual reality. Data analytics are used by
many international tourist businesses to understand customer preferences, market trends, and
passenger behavior. Because of this, they may improve the customer experience by making
their offers more personalized. Hotels and airlines, two of the largest firms in the tourist
industry, have changed their business models to take advantage of new digital opportunities.
They put an emphasis on personalizing the customer experience, increase their presence on
digital platforms, and provide a wider variety of online services (Arquilla et al., 2024;
Tandafatu et al., 2024). Numerous platforms and applications provide data on eco-friendly
transit options, sustainable lodging, and responsible tourism initiatives, which is being used to

strengthen sustainability efforts in the tourism sector. The use of technology in Indonesia's
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tourist industry is currently on the rise. Traveloka, Tiket.com, and Pegipegi are among the most
popular internet booking platforms among Indonesian travelers. Digital payments, travel apps,
and social media marketing of Indonesian tourist destinations are some of the new technologies
that are attracting more and more attention. Startups in Indonesia’'s tourist industry are growing
rapidly. In the realms of reservations, vacation planning, and destination management, a
plethora of new businesses are offering innovative solutions. Digital tourism is becoming an
increasingly important component of Indonesia’s national tourism development strategy. There
have been initiatives to market tourist spots online, develop apps for certain spots, and set up
digital infrastructure (Dharma et al., 2024; Sumaia Afren, 2024). Despite challenges like
limited internet connection and outdated infrastructure, Indonesia has made great strides in
using technology to boost its tourist industry. faster investment in digital infrastructure and
technological innovation can help Indonesia’s tourism business grow even faster (Arici & Avrici,
2022; Wahyuningsih et al., 2022). Attempts to achieve digital transformation in the tourism
sector face various obstacles and challenges, both globally and in Indonesia in particular.
Tourist experiences that prioritize cultural and interpersonal exchanges may be
diminished as a result of this (Tandafatu et al., 2024). There are benefits and drawbacks to
digitizing the tourism business. The travel industry stands to gain a lot from digital
transformation, including digital transformation, travel agencies can now provide customers
with seamless and personalized experiences from the moment they book their vacation until
they get their post-trip reviews. Digital transformation has optimized several activities in the
tourism sector, including booking, payment, and communication, leading to greater efficiency
and decreased costs(Abdelaziz & Naama, 2023; Aboushouk, 2022). This has enhanced
efficiency and improved overall performance. Peer-to-peer accommodation and online travel
agencies are two examples of new business models that have emerged thanks to the digital
revolution and are causing a stir in the travel distribution industry. Improved environmental
impact: Visitors now have access to more information and more options than ever before
because to digital transformation, which has facilitated the growth of eco-tourism and
responsible travel. Though there are benefits to digital transformation in the tourism industry,
there are also some drawbacks, as pointed out (Abbasian Fereidouni & Kawa, 2019; Akhunova
Shakhistakhon Numonjonovna, 2023; Amara, 2022). Data privacy concerns: worries about the
security and protection of data have arisen since digital transformation has led to the collection
and use of large amounts of personal data. Displacement from one's job: Since digital
transformation has led to the automation of many tourist-related tasks, some people may find

themselves out of work. Some people may not be able to benefit from digital transformation
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because of the gap that has opened up as a result of the process, which has increased the gap
between those with and without access to technology. Over-reliance on technology: An over-
reliance on technology has emerged as a byproduct of digital transformation, which may lead
to a decrease in face-to-face communication and the unique character of vacations in the long
run.

In conclusion, there are benefits and drawbacks to the tourist industry's digital
transformation process. There are concerns about data privacy, job loss, the digital divide, and
reliance on technology being too great, despite the fact that it has enabled improved customer
experiences, more efficiency, and new business models. The tourism sector needs to constantly
innovate and adapt to new technology and travel trends if it wants to reap the benefits of digital
transformation while avoiding its pitfalls. The government, businesses, and nonprofits must
work together with other interested parties to overcome these challenges. The development of
long-term, inclusive solutions and the assurance that the tourism industry's digital revolution
would benefit all stakeholders equally necessitate this partnership (Wu et al., 2024; Xalxo &
Shree, 2019). Along with the rise of digital technologies, the tourism industry has experienced
a dramatic transformation. The study's overarching goal is to learn how tourists' perceptions of
their trips have changed due to digital development in the sector.

A systematic literature review is the selected research methodology because it allows
for an exhaustive analysis of the pertinent literature to identify trends, new findings, and gaps
in the existing body of knowledge. Given the growing impact of technology on the way
vacation memories are made, this study is crucial. Online booking platforms, mobile apps, and
virtual reality technology are just a few examples of the many recent technological
developments that have an impact on how passengers prepare for, participate in, and remember
their trips. In order to improve the tourist experience and achieve a competitive advantage, the
tourism sector needs a better understanding of how technology influences it. Even though there
has been a lot of research on digital transformation in the tourism business, we still don't fully
understand how technology impacts the entire trip. While many studies have examined specific
parts of technology or locations, few have examined the effects of digital transformation as a
whole. Therefore, by conducting a thorough review of the existing literature, this study intends
to fill this information gap. Lack of research on how technology affects non-traditional aspects
of travel, such connecting with locals, being environmentally conscious, and satisfying
customers in the long run, is a known knowledge gap. Previous research has not provided a
comprehensive picture of the global impact of digital transformation on the tourist sector

because it has mostly concentrated on certain areas or technology. Thus, by conducting a more
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thorough and careful analysis of the existing literature, this study intends to fill this gap. In
light of the importance of both understanding the overall impact of digital transformation on
the tourism industry and identifying areas that necessitate further research to fully grasp this
phenomenon, this study is highly relevant.

RESEARCH METHOD

In order to evaluate the impact that digital revolution in the tourism industry has had on
the travel experiences of visitors, this study employs a methodology that is based on a complete
literature review. The first step in this approach is to choose keywords that are pertinent to the

topic at hand, such as "digital transformation,” "tourism,” "technology,” and “travel
experiences"”. After that, these keywords are taken into consideration when conducting
searches on a number of academic databases, including Google Scholar, IEEE Xplore, Scopus,
and ProQuest, among others. Following the completion of the preliminary search, the articles
are put through a screening process that is based on the inclusion and exclusion criteria that
have been established beforehand. The title, abstract, and textual content of the articles are
taken into consideration while selecting those that are related to the primary subject of the
research. In general, publications that expressly investigate the application of technology in the
tourism business and the impact that it has on travel experiences are the ones that are considered
for inclusion in the criterion. The grounds for exclusion, on the other hand, include items that
are either irrelevant to the topic at hand or do not comply with the required level of quality.

After going through the screening procedure, the papers that were chosen were
subjected to a thorough examination in order to uncover essential discoveries, trends, and
variations in study techniques and results. Each article’'s material was meticulously
documented, and then it was integrated with the information from the other articles to produce
a thorough picture of the research subject. In addition, the quantity of articles retrieved from
the first search, the number of articles that fulfilled the inclusion criteria, and the final count of
articles that were included in the analysis were all documented in order to guarantee
transparency and maintain the integrity of the methodology.

Researchers are able to conduct an exhaustive investigation of the current literature on
digital transformation in tourism by using the systematic literature review technique. This
allows them to identify significant results and gaps in knowledge. This study has the potential
to provide valuable insights into the ways in which technology influences the journey
experiences of passengers and to establish the framework for additional exploration in this

sector. Methodical and well-documented approaches will be utilized in the research project.
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RESULTS AND DISCUSSIONS

Due to the advent of digital transformation, the tourism industry has been subjected to
significant transformations. Visitors now have the opportunity to enhance their travel
experiences through the use of technologies such as online booking platforms, virtual reality
(VR) technology, augmented reality (AR) technology, and the Internet of Things (loT). The
findings of this study make it abundantly evident that the aforementioned elements
significantly improve the travel experiences of tourists. Passengers have access to a greater
variety of options available to them through online booking platforms, which also simplify the
procedure for them. In addition, the technology of virtual reality (VR) and augmented reality
(AR) has completely altered the way in which tourists experience and appreciate the locations
they visit. In addition, the implementation of the Internet of Things in tourist destinations has
resulted in the creation of more intelligent amenities as well as enhanced and more
interconnected experiences. In order to ensure that the digital transformation of the tourism
industry is carried out without any interruptions, it is absolutely necessary to encourage
collaboration between marketers, governments, and other important parties. The formation of
this partnership is necessary in order to guarantee the effective exploitation of technology and
the positive impact that it has on the travel experiences of tourists.

Within the tourism industry, the processes of booking, lodging, and passenger
transportation have been streamlined and sped up because to technological advancements.
Booking systems that are accessible online make it easier for tourists to obtain information,
select their preferred options, and make reservations for various tourism-related goods and
services. In addition, technology such as Virtual Reality (VR) and Augmented Reality (AR)
make it possible for tourists to virtually experience and investigate their destinations before
really going there. When Internet of Things (loT) technology is implemented in tourist
destinations, it speeds up the management and coordination processes. These processes include
the scheduling of transportation, the booking of rooms, and the operation of information.

The quality of information and communication is improved as a result of digital
transformation, which also has an effect on the experiences that travelers have. Information
that is relevant to tourists, such as pricing, timing, and specifics about tourist destinations, is
now more easily accessible to tourists. Additionally, the technology of virtual reality (VR) and
augmented reality (AR) makes it possible for tourists to experience their destinations in a
manner that is significantly more immersive. The incorporation of the Internet of Things makes
it possible for tourists to streamline the management of information and arrangements in a more

efficient manner.
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Additionally, digital transformation has an impact on the experiences of travelers by
elevating the quality of service provided. Tourism services have the potential to attain higher
intelligence, enhanced integration, and enhanced efficiency through the usage of technology.
Additionally, the digital transformation makes it easier to develop tourism offerings and
services that are more unified and efficient.

In order to make the transition to digital transformation in the tourism industry as
smooth as possible, it is absolutely necessary to encourage collaboration between marketers,
governments, and any other important parties. The formation of this partnership is necessary
in order to guarantee the effective exploitation of technology and the positive impact that it has
on the travel experiences of tourists. Because of this teamwork, it is possible to develop
strategies and agreements that are more effective, and it also makes it possible to reduce risks
more effectively.

CONCLUSION

Within the context of the digital transformation, the employment of technology has
brought about significant changes in the tourism industry. New opportunities for enriching the
journey experiences of tourists have emerged as a result of the proliferation of various online
booking platforms, the incorporation of virtual reality and augmented reality technology, and
the adoption of the Internet of Things (IoT). Based on the findings of this literature review, it
appears that these elements have a considerable positive influence on the travel experiences
that tourists have. By utilizing online booking systems, passengers now have access to a greater
number of options and a greater degree of accessibility. Additionally, virtual reality and
augmented reality technology have introduced a new way for travelers to enjoy their locations.
In addition, the implementation of Internet of Things technology in tourist destinations results
in the creation of more intelligent facilities and encourages consumers to have an experience
that is more interconnected and immersive. But in order to ensure that the digital transformation
of the tourism industry is carried out successfully, it is absolutely necessary for service
providers, governments, and other stakeholders to work together in a cooperative manner. This
collaboration is essential in order to guarantee that technology is utilized effectively and makes

a significant contribution to the enhancement of the travel experiences of tourists.
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